KEY FEATURES

CATCHY HEADLINE

Grabs attention
quickly.

PERSUASIVE LANGUAGE

Uses powerful and
positive words.

BENEFITS

Shows how it helps
the reader.

KEY INFORMATION

Includes important facts
and details.

CALL TO ACTION

Tells the reader what
to do next.

CONTACT DETAILS

Makes it easy to find
out more.
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It N 4 g A O Use a bold, catchy headline.

CUSHIONED SOLE ) | L : PR @ Focus on the benefits, not just features.
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Strong. Durable. a

USE STRONG
WORDS

HIGHLIGHT
BENEFITS

USE BORING
HEADLINES

WRITE T0O
MUCH TEXT

KEEP IT FOCUS ONLY ON
@ VISUAL FEATURES
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