ATTRACTIVE LAYOUT

Well-designed and
visually appealing.

INFORMATION

Clear details about
products or services.

PERSUASIVE LANGUAGE

Encourages the reader
to choose you.

IMAGES

High-quality images
support your message.

CALL TO ACTION

Tells the reader what
to do next.

O Use headings to guide the reader.

G Keep text short and easy to read.

Q Use positive, persuasive words.

® End with a clear call to action.

Wi E%P
7890 BE CLEAR T00 MUCH
¢ 01 AND POSITIVE TEXT

'Lmewﬂdd‘m
o helo@e*? FOCUS ON COMPLICATED
BENEFITS LANGUAGE

USE STRONG POOR QUALITY
IMAGES IMAGES

INCLUDE A NO CONTACT

A GREAT BROCHURE CALL TO ACTION DETAILS
INFORMS, INSPIRES R,
AND GETS RESULTS. 1/~ MAKES PEOPLE WANT

TO KNOW MORE.




