KEY FEATURES

HEADINGS

Clear and
eye-catching.

SHORT SECTIONS

Easy to read
and scan.

PERSUASIVE LANGUAGE

Encourages the
reader to act.

IMAGES

Attract attention
and support ideas.

CALL TO ACTION

Tells the reader
what to do.

TOP TIPS

v/ Use short, simple sentences.

v/ Include facts or key information.

v’ Use bullets and bold words.

v/ Choose clear, bright images.

v/ Make your message easy
to remember.,
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