KEY FEATURES

EYE-CATCHING

Big and bold.

e  CLEAR MESSAGE
l Easy to

understand.

IMAGES

Strong visuals
support your
message.

Persuade
the reader.

CALL TO ACTION

Tell people
what to do.
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TOP TIPS

0 Use big, simple headings.

0 Keep text short.

Q Use high-contrast colours.

o Use strong images.

o Include a call to action.
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