ADVERTISENENT

INFORM. PERSUADE. SELL.
i

Ads persuade
Peop'e to buy:
use or believe.

A GREAT AD GRABS
ATTENTION AND
MAKES PEOPLE ACT.

HEADLINE

Grabs attention.

PERSUASIVE WORDS

Positive and
powerful.

BENEFITS

Shows how it
helps.

KEY INFO

Important facts
only.

CALL TO ACTION

Tells reader what
to do.

CONTACT

Easy to find.

@ Use short, bold words.
o Focus on benefits.

® Use images.
o Keep it simple.

O End with action.
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